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Insights from surveying

threat prevention and defense across human and non-human identities.

EVENTS ARE ROUTINE

More than 2/3 of organizations
experienced an identity-based
event in the last 12 months...

...affected organizations average
8 events in the same time period.
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Al GOVERNANCE LAGS

91%

of organizations use Al tools...

.ONLY

56%

have formal governance for Al
and NHl-related privileges.
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SECTOR SHAPES EXPOSURE

GOVERNMENT

Highest frequency and highest
volume of identity events in the
last 12 months.

MANUFACTURING

Higher average business impacts like
loss of partner or customer trust vs
other industries.

SCALE IS NOT CERTAINTY

5K+ employee businesses reported
significantly higher confidence in visibility
as opposed to mid-market peers.
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on the state of identity
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NHIs LEAD INITIAL ACCESS

42%

the year.

Non-human identity misuse or
compromise was the most
reported identity event type of
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BLIND SPOTS FUEL ATTACKS

Organizations that experienced
an identity event were less likely
to have visibility into these
areas.

BEYOND THE PERIMETER

Leading cause of supply chain identity
events across respondents.
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A BENCHMARK TO COPY

16%

16%

Of German organizations
actively confirm vendor
remediation — making them a
leader on the global stage.

Benchmark your organization’s Identity Threat

Protection Maturity against your peers.

TAKE THE ASSESSMENT » READ TH

E FULL REPORT »

SPYCLOUD.COM

CONFIDENCE HIDES GAPS

of C-suite respondents had high

confidence in NHI visibility over
their frontline operators (509%).
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The UK led confidence at 53%
and identity events at 77%.
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MANUAL COSTS MORE

HIGHER INCIDENT
RESPONSE COSTS &
LOSS OF CUSTOMER
TRUST

Biggest impacts of those relying on
manual remediation over automation.



https://spycloud.com/identity-threat-protection-maturity-assessment/
http://spycloud.com/resource/report/identity-threat-report-2026/



